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The
Fundamentals

5‘; 1 d
Carbon and waste I.j— o 71

¥
For all lighting spedified by Informa to
5 be LEDs, and for the venue's lights and
air conditioning to be used efficiently.

Purpose

For the event to have minimal to no
waste generation from areas of the

01 show built by Informa, and for the
carpet to be reused or recycled.

For sustainability to be included
in the content of the event.

02

For the event to have a purposeful
partnership with a not for profit

Stakeholder engagement

03

For there to be six significant
sustainability communications.

04

For the event team to be engaged
with sustainability, and it to be
a part of event decisions.

Procurement

07

For at least 3 items procured
for the event to have enhanced
sustainability credentials.

08

For there to be at least 3 ways
in which the sustainability of
the food and beverage (F&EB) of
the event has been enhanced.

Community and Wellbeing

09

For the event to have at least 2
initiatives which support the local
community around the event venue.

10

For the event to have at least 3 initiatives
which enhance wellbeing, equality,
accessibility, and respect for all.

Governance

2 la

For the events to be compliant with
Informa's Health and Safety Guidelines.

12

For event sustainability data to be
submitted by six weeks of the event.



\()' informa

R IR
. 2 O . O
Step 1 Step 2 Step 3 Step 4 Step 5
TFEAZR  KICHEZE  HETH H 5 25 FFELPRTT

202245 — 1 oA RS R AT TAESR, AR S WGHIR AT




The Fundamentals

a.

Bl R

= i
iE i)

d. #HEGBEFEA

@ informa

B

Step 4. EEER

e, BRTEAER

f. BB RS

BRE=MATHHERHTIAESEE
EmsH

WRESSFEAHANETHEXM
thixH

FIHFEXED

BRAEEERI MBS T EESHE

55

WRE=BAESAHERRIE. #
BHAARSAEN—F

WREEEHEMHAENITARAY

BLED: HFSF kbR BEAMNITR

=il

WRHEEEEENRENER=ENE
=kBBREIHFEH. AR=HAN
ERSEIRBEAA

HRESxRNHHENSEEHAGE
=T ESENIELEH . HREEFM
A SRR

BREP=HRE=REXAEMAFEY
£H

it EdiEA

WRESEHErAREEREDY
i Kk BN

10

a

WRESEHEL-ERBREARL
EE . A RR NS EMER

Socially
Responsible 11
Event ¢

WRE=RIERLEBRSR2E
E8

tf.\/ : 12

Infori

WRERESSEMNAEAEZRE=M
BEEREHIE




Executive summary %

\@' informa

( Score ﬁj‘i&:) CStrengthS 17‘5%%9

BHERRAARARBRER, VBRI, (ERKEEREIRII-R,
FRIEAERKTHRIB MR FRIIYER.

FRIEREFWIRELURD SREXS RIERINN= S5 RANRE AR, ERS
HOHNRS, RIEIRIREAHE DAELEHIT SHE5TRISTRA

Eig%ﬁ%ﬁiﬁimﬁ; FERIEEC R HIRIERRVARALTER, WkEET

ShtinformaBeZeizg a2k, HiiTInforma All SecuretmfE, HITERY
ZehEES.

Recommendations i%i)‘(:)

AR FHERI AT 4L R
LSS AR A EDRES

LSt ERENAEDRES

BINSEABR T LETEAFRNZERPXRZFFS INFRIFHRNE. XBEE
Informa FasterForward/&ERNBire—, ENEESSBERKEERIFEAER
RPN T EEEREFEEMY, ARETESSIN. RS
FEMBEXNERRTIE, NBTHEAERAREASZH.

ERG SRR R R EREBE =DM EERERRER. U
RIENEHTER, WIRSEMN. ST, SEFM. REFM. A5
MFEBEEFRE. REBEIAFE— R Informar] i FEEAR RERAY T
MSStIFEEE.

AT EADESIIMEIERIRE, ENEDSEREEMHRESS
ARESNARAEW, RESEEE, RO ERIEGER, ER&EAT
FERLEDITIE, B ERISERES.



@ informa

Fundamental 3: B °] Fr 4L & e 7 10 P75 BB AL

G, &5

Pinned Tweet

NaturalProductsExpo @MNatProdExpo - Feb 10 ™
% The natural & organic industry is moving towards sustainable packaging,
regenerative agriculture and responsible sourcing. Click here to see what all
#ExpoWest is offering this year to support these initiatives! bit.ly/2HfuHx2

AAAAAAAAA

#FWhatsUpExpo

: R >
=) SSRGS NERKSHAR i FHPES. b 4 - . =
WCOR; RADE, BSASRUIHES. ; LW { 3 b “S
— - i

i
2

Natural®

In\\l

#,

. ., CPhlchina® [P-mec ]

voLan]
Sustainability
Sustainable! B{iIEiFaiF SRR S TET

¢ Wity

Renewable
Energy’

RS R TR R

Information Classification: General

PNV 4, ARATREMAT A7
AT TR B A

Z J& T
WAR
EoeE
e
(VAL

R FFBER e — RN SS 1, BATHREE
I Al za AR E B AR BLSEHX — H A



@ informa

Onsite Banner Reference

(EVENT LOGO)
(EVENT NAME)

FRTFFRME R R T IR L7

o (2]

R —
‘ql Renewable 0
Electricity ( )
it

WA, TR HEEE S DR
LG i L
BENEROEEERREE TR RTINRES R
EESIE R, B R ) 2wt

WO . I 00 e

(5]

(5]
ZigN O

ANENMETE, kRS TEERRCEAREAS-R
SIEREy e R N L 25 ERHOE TRESER

“&

ERRCRE R

PrésmentattonGildesification: General

00 BT R
Lot 7 Y B
i

O 5 (DR 1y R T G
BT

O AR 2 AR
AL AR

O PRI S S
VEAK R 2635 4 L4475,
75 B At AT S B XXX
R o TE A AH XXX
e

O AT AL, ¥

AR 51 R AR
R /0 28%

O 48R IE DR E S
WE-HEE S HE,
TR 2 A5 B XXXXXX

O J2E LI ER % i A%
i 3 T

(EVENT LOGO)

(EVENT NAME)

RER AT R R LE?

o
’/

BEERR WOl 2

12

I @R e, S {TRIEE
R R N, W

AT R HRHE Pl
e , (4]
\/-\, @
PP
i TERESILEDRA SEIRIE N, EIER &
REORETELE TIHRUE SRR, WFSCUL
TERTBEERUT

il e T ST
ATk S, SR

BTN BT, BT T
IR SR, R .

=

7]

=4

WD OENR AT
PR, B2

ElHE

O #frRER R G LT R L
Beit, AR R E
SRR

O iR E SR, NER
HAT A R Wia e
MR 75 =, B R
B

O ARGk RE A
LEDI B % & A1 L & i e
W

O 3/ 405 Bl b 2
1P HL A AT RR A IE
M 4REK,  ANFSCIAEEL
Al AR AR IE

O S A A A N 7
B REWHT B v FF AN
UEBERS L, AR S
FEAHIL IR ] 5 SR J

O AT REsD R 7
s XA AL G ) IR
FY, 0 ARRE. IR,
AR Y, 5
AR AT RIS A

O A RN IR AR L T

REFRNT AR %
SN RER

(EVENT LOGO)

(EVENT NAME)

BEARISERE R R R LL?

(1]

fERmE, BRI B

FER AT, LR

TR E NGRS
LS

Bl

T mEERR LS.
LM E SRR

(3]

5]

vl

BREFkT 88

2}

L
W,
SRR ET

e ki, Wi iE R S
TR S R

&

EREE T S R S
TfEELGE

4]

O f A, G KR
STOU N T PNEY
. HEFEASAE TR,
1ok 2 B AR G HLaRkH
B B 2

O 20 RO R R
DT R PRI B,
R 1 22 S
Ve 49 % i it

O 58 A S
B, DABEARAR
AT

O ify i) e ok A T 7]
L7 b R R SR IE

O 218 B K, &

13



Samples

a

LEE

14

PrésmentattonGildesification: General



Fundamental 3 ¥E4 brE

How to assess your own performance: Examples:

To achieve this Fundamental an event needs to be able to
demonstrate 6 significant communications which included
sustainability messaging.

A sustainability tab on the event website

Sustainability messaging in the event guide, catalogue or delegate directory

If the event has included at least 4 significant sustainability

communications.
Exhibitor sustainability checklist in the exhibitor manual or pre-show newsletters

If the event has less than 4 significant sustainability
communications, especially if these are insubstantial.

Additional resources:

»  Guide to Event Sustainability Communications - provides detailed guidance,
templates and case studies. See Portal or Hub library for details.

Not Achieved Promote sustainable travel options as a part of traveling information

Communications to key contractors about our sustainability efforts and asking
them to make progress on this

Inclusion in social media and show app

Onsite signage or a sustainability feature area

A sustainability video or interactive touch screen at registration.

Information Classification: General
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How to assess your own performance:

An event needs to be able to show that the sustainability aims
have been communicated to and understood by the whole team,
that they have created a plan setting out which they aim to
achieve, how they planned to do this and have taken action
accordingly. They should also be able to show how sustainability
was integrated into event decisions.

Introductory email to the Fundamentals to the whole team supported by regular
updates to the team

Sustainability workshop for the event team where every department works out
what they can do to support a sustainable and responsible event delivery

A completed Fundamentals workbook (level 1) or ISEMS Self Assessment (level

If the Fundamentals have been communicated to some of the 2) with evidence of actions being taken

event team, individuals have created a plan of what they aim to

achieve but not acted or made the whole team aware. Evidence of the Fundamentals workbook or Self Assessment being

communicated to the team and discussed at meetings

For the event team to have little understanding of the
Fundamentals or how they are material to their event.

Additional resources:

» [ntroductory Video for the ISEMS system to be shared around event team

Not Achieved For sustainability to be a part of the team’s objectives

For sustainability to be part of the kick-off and wash-up meetings, with
consideration for how it can be improved in future.

» The Fundamentals — A short introduction to sustainable events and the
Fundamentals

» Sustainable events page on Portal/Hub provides further guidance on
sustainability.
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How to assess your own performance:

To achieve this Fundamental an event needs to be able to show
that all Informa lighting was LED or equivalent, and that the hall
lighting, the venue heating and air-conditioning system, and all
other major power systems at the event were used efficiently.

If all or most contracted lighting was LED or equivalent, but venue
energy systems were used inefficiently or if the venue energy
systems were used very efficiently, but not all contracted lighting
was LED or an equivalently efficient light bulb.

If a minimal amount or none of the contracted lighting is LED and
the venue’s energy systems are used inefficiently.

Additional resources:

» Guide to venue site visits — an outline of the key sustainability topics to discuss
with your venue.

Not Achieved

» Renewable Energy Quote — find out how much switching to renewable energy
would be for your event by emailing the sustainability team at
sustainability@informa.com .

Information Classification: General

Switch the lights provided for shell scheme stands to LEDs or equivalent

Turn down or off the hall lights in areas with sufficient natural light

Ensure lights are turned off in unused areas and overnight

Switch off any AV systems or equipment used onsite when not in use

Consider the temperature of the hall, are you over heating or cooling the
halls either during show open or during build and break? Even a 1-degree
change can drastically increase efficiencies

Consider what is needed during build up and break down, can some
escalators in low traffic periods be turned off?

Consider switching to renewable energy making the events electricity use
carbon neutral, for a medium size event this can be as little as £100 and for
our biggest events around £1,500. Please contact the sustainability team to
get a quote for your event. This is also something that many events have
sold as a sponsorship item.
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UNACCEPTABLE
tion and “waste-to-energy”)
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Helping bring you the future of exhibition stands.

Better quality. Better safety. Better time efficiency. Better
sustainability.

A Better exhibitor experience.

Informa Better Stands, working together to move away from
disposable stands.
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How to assess your own performance:

To achieve this Fundamental an event needs to be able to show

that all of the parts of the show built by Informa were built using a
method which generated minimal waste, and that the carpet was

either reused or recycled.

If 50% or less of the areas of the show built by Informa generated
waste and 50% or more of the carpeting was either reused or
recycled.

If more than 50% of the areas of the show built by Informa was
(N1 @¥e IR not reused after the event and/or less than 50% of the carpeting
was either reused or recycled.

Additional resources:

» Feature area analysis — a systems which allows you to asses the sustainability
of a feature area by identifying which elements of the structure could be
improved.

» Feature area briefing text — this is some suggested text that can be incorporated
in to a feature area brief.

Information Classification: General

Build the structure (the walling etc.) using a system which is designed to be
used again, such as a aluminium frame which is covered etc.

Changing any wooden walls to being built from reusable stock panels (a
wooden frame which is used time and again)

Consider where else you use the same or similar design, can you build it to
be used more than once?

If you are having something bespoke made which you or your contracts can
not use again consider if there is anyone else who could make use of i,
such as a school or charity

Switch to carpet that is used again rather than only once, such as carpet
tiles for feature areas

Work with your carpet contractors to ensure that if its single use carpet it is
recycled after the event an ask for a proof of recycling.
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How to assess your own performance:

To achieve this Fundamental an event needs to be able to show
that they have made a positive change to the sustainability of
three printed or promotional items procured for the event.

For an event to be in progress they need to show that they have
made a positive change to the sustainability of at least one item.

No changes to procurement strategy have been made to improve
the sustainability of our supply chain.

Additional resources:

» Key considerations for purchasing lanyards and event bags — an outline of the
key things to think about when buying these common event items.

Not Achieved

» Guide to sustainable signage — an outline of the key things to think about and
look for.

Information Classification: General

Switching to lanyards made from recycled plastic or bamboo
Switching to event bags that are designed to be reused
Switching to event bags that are made from recycled plastic
Using recycled paper for all printed items

Ensuring all paper used is FSC certified

Using none toxic inks for printing

Carefully thinking about the number of items bought to prevent left over
items

Looking at how we can make our designs more efficient, e.g. the efficiency
of our layout of printed items

Design items such as signage so that they can be used more than once
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How to assess your own performance:

For there to be 3 or more ways in which the sustainability of the
F&B at the event has been enhanced.

For there to be 2 ways in which the sustainability of F&B at the
event has been enhanced.

There is 1 or fewer ways in which the sustainability of F&B has
been enhanced.

Additional resources:

Not Achieved

Information Classification: General
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Eliminate Styrofoam from all concessions

Serve food in reusable containers or service ware in the show office
Switch from filtered to tap water
Avoid air freighted food where possible

Introduce a vegan option

Choose chicken instead of beef / Introduce a Meatless Monday
Eliminate plastic service ware in favour of bamboo or reusable options

Introduce a discount for bringing reusable coffee cup or water bottle

Use napkins made from recycled paper

Don't over-order food

Eliminate plastic straws.
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Value to the host city

Visitor spend in hotels etc.
Local procurement
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How to assess your own performance: Examples:

Implementing processes and systems to prevent air pollution or traffic
congestion (e.g. a vehicle booking system to minimize the amount of trucks
arriving at the same time to the venue).

An event team has implemented at least Zinitiatives which have
delivered a positive impact for the local community around the
event.

Proactively choosing and promoting local suppliers to exhibitors.
An event team has implemented at least 1initiatives which have
delivered a positive impact for the local community around the Encouraging attendees to use locally owned hotels and restaurants by
event or more than 1 projects which have limited scope or impact. sharing information on what's available in the neighbourhood. It may also
be possible to organise promotional discount codes.

Few deliberate initiatives in place which support the local Donating the leftover food or materials from the event to local organisations.

Not Achieved community around the event venue.

Promotion of local tourism opportunities to encourage people to come early
or stay longer after the show.

Discounted tickets for local transport or the provision of shuttle services and

Additional resources: walking guidance to reduce congestion and pollution.

A project that encourages volunteering in the local community as part of the
show, support of a local charity or delivery of a legacy project.

» Contact sustainability@informa.com if you're interested in working with the tool
that measures the local economic impact on the host city.

Measuring the local impact on the economy, society and the environment as
part of a discussion with the city government.
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Facilities Show
@Facilities_Show

o« WOLERH S e 2008 AT 9t N

eAlE] J L T 2 LT A N 25 0 % — N . Don't miss Ruby Wax at #FAC18, discussing
] \ .
fEE%T& PRGN AR, RS the importance of mental health and
T#_—Zé‘ _ Black Lives Matter: Leadjng with Act_ion in Tech Wellbeing in the workplace.
This session featured four Black women leaders in the tech and business sector for an honest, i pa s
° jj—\% /ﬁi\: ?K}EH 7J( open discussion about the changes that the tech industry needs to implement fo enable racial Qv 4 KKJZ4

equity beyond the hashtags. As well as exploring the challenges Black women in tech face
\ — ; i X ) i
o« 2871 2 R B A R I B) D Sk ey ot B e T i R i ok
. 7o NN, N organsaition's accountable for delivering change.
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BATAITE S50

Dr Anne Marie

Abadesi Osunsade Deborah Okenla Karen Blackett OBE
Imafidon MBE
Founder & CEO, Founder & CEQ, e Country Manager,
Hustle Crew YSYS : WPP; UK CEO,
Stemettes
Grouph
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How to assess your own performance: Examples:

Providing an exhibitor or attendee Code of Conduct which includes things like

There are at least 3 initiatives implemented which have enhanced : ; . Shaipe i
diversity, appropriate dress, anti-discrimination rules etc

the wellbeing, equality, accessibility and respect for all during the

event. Networking events to promote diversity such as women’s networking or an
LGBTQ+ focussed area

There are 2 initiatives implemented which have enhanced the A clear process in place to ensure diversity of speaking panels promotes
wellbeing, equality, accessibility and respect of all during the diversity in the industry and presents a range of views
event.

Adding additional features to the event beyond what is required to ensure
access for wheelchairs users or accessibility for visually or hearing impaired

The event has less than 2 initiatives which have enhanced the attendees, particularly during seminar sessions etc

wellbeing, equality, accessibility or respect of all during the event. Discounted or free tickets, or even subsidised travel, are provided to certain
groups who couldn't afford to access the event without that support

Providing many, well signed, water refill stations at the event, not just during
Additional resources: opening hours but for contractors during build and breakdown
Providing greater menu options for healthy food, or people with specific dietary
requirements, at the event

Not Achieved

s |nforma’s Code of Conduct and Guiding Principles

= Inbinnes Dacrsits et bidusion Bukcy Members of the event fcelam have successfull_y completed Informa’s Modern
Slavery awareness training and cascaded this to other team members

= |nforma’s Business Partner Code of Conduct

A creche (day care) is provided to look after children during the event, or there

* Look at the ISEMS library for example Codes of Conduct for attendees etc may be a room for nursing mothers

= Example ideas on accessibility can be found on these blogs: here and here 4 , _
A prayer or contemplation room is provided at the event or venue
» Here's a good set of tips to_keep healthy at trade shows
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How to assess your own performance:

A plan has been developed and all team members are informed

and engaged with the safety processes, rules and regulations. Review Health & Safety commitments of the venue
The event team has managed to successfully implement all steps

of the Informa Event Safety Operating Model

Draft emergency planning
50-75% of the event team is informed and engaged with the

safety process, rules and regulations. Partial implementation of £ s : s :

the Informa Event Safety Operating Model with some Consider all _aspects of Safety Eehawour (housekeeping, rigging, loading
4 T T areas, electrical systems, permit to work etc.)

documentation still missing.

Review all Floor Plan Safety criteria such as the width and position of each

Minimal awareness of the safety processes, rules and regulations il

Nt TR by the event team and minimal or no implementation of Informa
Event Safety Operating Model.

Make a plan for onsite crowd management

For stand designs to be submitted and reviewed
Additional resources:

Risk assessments and Method Statements to be provided prior to the build

» Please get in touch with your local H&S manager in case of further questions or
if you require additional guidance on how to implement the Informa Event

Skl Onceatiig Mode! Safety brief to be available for anyone coming onsite
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Unit of Measurement Additional Notes

. Total Floor Space Contracted (Gross m2] 233,433(ft2
Event Size

Total Floor Space Sold/Used (Net n'|2] 78,273 ft2

3‘:‘2‘ ’ﬂ ] 7\5 ET j“ﬁ 9% %% }y_l 7 Event Attendees Total number of attendees 100,000

Total Electricity Use (kwh) 232,419

Electricity use Renewable (kWh) 191,830

?‘Z,ﬂ‘] %@_L_‘/\ @Z U\/fE ‘ ‘E"E/%:‘:Z: %ﬁa&i& Easlisis 118,265

Fuel purchased by Informa
(if applicable)

|\__£[ EE‘ = Landfill 51|tonnes
[ ]
an E Waste to Energy (WTE)

. N — Recycled 4. 84|tonnes
o MBI E

Composted 1.13|tonnes

° )\é\ f@,%’fﬁﬁﬁ % Reused 103,767.50|ft2

Recycled 0

© A BRI = :

Nen-Profit Partner Y/N Yes We encourage attendees to donate to

° = % }i/ﬁi’% . Non-Profit Name SickKids Foundation

Value of money donated (cash) $14,000.00

Value of giving in kind $2,000.00 marketing (website & eblast)
ﬁ%%%thu%%&MéﬁT%QEM%%, T e

Attendees - Attending the event will make

IZ Ib[ﬁ* ‘LP IZI S8 /TE&/TI ] z ’E'-z E/Ji%fyl me mare effective in my job as a result of

the knowledge/networking | gained.

See below

Attendees - It matters to me that the
event is run in a sustainable and

responsible way. 1% 1% 9%
Attendees - The event met my

expectations for a sustainable and

responsible event. 1% 3% 17%
Evhihitnrs - It matters that the suant ic
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How to assess your own performance: Examples:

The Event Data sheet, in the Fundamentals Workbook, has been Data required from event team

completed and this has been submitted to the sustainability team - Floors space contracted and sold
within 6 weeks of the event.

« Total number of attendees

- Name of non-profit partner, value of money donated and value of in kind giving (e.g.

An event has either some key data missing or was later than 6 HORTifece: Prmalicn. SoNpmencic)

weeks from the event at submission. Data required from the venue (or other suppliers if necessary)
« Electricity consumed (measured in Kwh) and if any is renewable
« Quantity of natural gas consumed for our event (not whole venue)
(N[ @ate SV [f an event does not submit any data. + Quantity waste to landfill, recycled, composted and send to waste to energy

Data required from decorator / general service contractor
« Carpet reused (sq ft or sq m2)

« Carpet recycled (sq ft or sq m2)

Additional resources: + Carpet sent to landfill (sq ft or sq m2)

Most important post show survey questions for attendees and exhibitors:

T = D T — Answered as Strongly disagree, Disagree, Neutral, Agree, Strongly Agree:
- [t matters to me that the event is run in a sustainable and responsible way (Attendees

and exhibitors)

- The event met my expectations for a sustainable and responsible event (Attendees
and exhibitors)

« Attending the event will make me more effective in my job as a result of the
knowledge/networking | gained. (attendees only)
Information Classification: General
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How to assess your own performance: Examples:

Event will have at least two initiatives facilitating the long-term
sustainability of the industry with a deliberate focus on improving
the impact of the industry.

Including the SDGs within the show’s content

Having a content track on the wellbeing and diversity of the industry
For the event to have one or two items that are loosely related to

the sustainable development of the industry.
Introducing a next-generation talent development programme

Event is unable to demonstrate any examples of content related
to sustainable development.

Not Achieved

Leading discussions on how the industry can tackle climate change
Content discussing how to eliminate modern slavery in the industry

Holding innovation awards which foster sustainable development

Additional resources:

. Portal has more information on the SDGs at Informa

Having a feature area which has content discussing which fosters
sustainable development.

» Qur sustainability reports contain many examples of how shows do this in our
Content and Customer communities

= Some shows are working on their overall Purpose in the industry. Contact
sustainability@informa.com for more information or see our sustainability 9
reports.
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How to assess your own performance: Examples:

To achieve this Fundamental, an event needs to be able to show
that they have donated their resources or skills to an industry
relevant not for profit and intend to partner with them for multiple
years.

Donation of team’s resources and skills to the charity

Use of marketing and sales skills

If the not for profit is not industry relevant or does not enhance the

show content, or if only minimal support is given. Money raising initiatives

Inclusion in show content
There is no not for profit or a limited charitable association e.g.

where only donations are taken.

Additional resources:

» [nforma Community Programme Policy- provides further guidance on
partnerships with not for profits together with suggesting different ways to
support and engage with the event purposeful partner outside the event

Not Achieved

Donation of space at the show

Inclusion in marketing campaign, onsite signage, social media and website

Inviting not for profit to speak at VIP events

Engage with the not for profit through the year and not only at the event.

= Contact sustainability@informa.com for more information or have a look in the
sustainability reports.
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Questions & Further
Information

@ Check out the Fundamentals
page on the Portal

@ For supporting templates and case
studies please see the Library of
Resources on the Portal

with any questions and for
further guidance at
sustainability@informa.com

C/ Email the sustainability team
EI .



https://portal.informa/redir/111464
mailto:sustainability@informa.com
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